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company’s mulu-channel markcting strategy, It uses the Intemet 1o deliver promotional markcting messa
t mcludes email marketing, social media advertising, a lot oftypes of display marketing
(mcluding web banner adverusing), and mobile advertising. Like other advertising media, online advertising

any
woward CONSUMCETS

:xrq.;cnlh involves both a publisher, who integrate advertisements into its online content, and an advertiser, who

~rovides the advertisements to be displayed on the publisher's content. Other expected participants comp
sdvertising agencics that help produce and place the ad copy, an ad server who technically delivers the ad as it as
wracks statistics, and advertising affiliates who do independent promotional work designed intended for the advertiser
» online marketing. Hence, it would be fair in the direction of say that IMC includes all kind of communication
OIS W ith the intention of targeted for the same objective, regardless of the medium used, be it TV, Print, Radio,
Strect Marketing, Social Media Marketing, Intermet Marketing, PR, Green Marketing, or any other thing

Key Words: Online Marketing, Integrated Marketing Communication (IMC), Social Network
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i To understand the reasons for growing popularity of
onlinc marketing using through network
adverusing.

systom

Review of Literature

As per Don Schultz (2008), —IMC is a strategic business
process used to plan, develop, execute and
coordinated, measurable. persuasive bramd communication
programmers over time with consumers, customers,
prospects. and other targeted, relevant external and internal
audiences. The key difference in this definition of IMC from
that of simple Marketing Communication is highlighted by
use of three words: i) strategic, ii) evaluate and ii1) measurable
In essence, IMC enforces use of marketing communication
mix in such a way that it is strategically designed to achieve
certain objectives, measured to enforce accountability over
marketers and are evaluated over time. These clements arc
also stressed on by various IMC authors (Schultz, 1996,
Duncan &Caywood. 1996), who believe that although the
concept of IMC is not new, but the fact that previous! ¥
marketing communication was not coordimated strategically
and strategy is now belicved critical, gives this concept a new
look.

Mohan Nair (2011) takes social media uam narma,
of sociology and technology that cannot be :
fee iememet fa an arcanization marketing’

evaluate
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w(;l';“g in India originated in the last decades of the 18th century. The banks were The
sl Bank of India which was started in 1786. The three were merged in 1921 to form Imperial
of India. Which upon India’s independence becomes the State Bank of India. But, the banking
ons became an effective force only after the first decade of 20th century. The first NET
NKING SERVICES was implemented by ICICI Bank. Later on the other banks also introduced
L NET BANKING SERVICES to the customers.

words: Bank account. net banking. private sector

RODUCTION
Banking in India originated in the last decade of the 18th cenwury. The first banks were The
acral Bank of India which started in 1786, and the Bank of Hindustan. both of which are now
sunct. The oldest bank in existence in India is the state bank of India. which originated in the Bank
Calcutta in June 1806, which almost immediately became the bank of Bengal. This was one of the
re presidency banks. the other two being the Bank of Bombay and the Bank of Madras, all three
which were established under charters from the British East India Company. For many years the
esidency banks acted as quasi-central banks, as did their successors. The three banks merged in
921 w form the Imperial bank of India, which, upon India’s independence, became the State Bank
India. DEVELOPMENT BANK OF INDIA The banking functions become an effective force only
e the first decade of 20th century. To understand the history of modern banking in India, one has
 refer 1o the “English Agency Houses™ established by the East India Company. This Agency
#use, were basically trading firms and carrying on banking business part of their main business.
% East India Company laid the foundations for modern banking in the first-half of the 19th century
*1 the establishment of the three following banks: (i) Bank of Bengal in 1809 (ii) Bank of Bombay
* %40 (iii) Bank of Madras in 1843 These banks are also known as “Presidency Banks™ and they
well as independent units.During the last part of 19th century and carly phase of 20th
Wy, the Swedish moment induced the establishment of a number of banks with Indian
k NET I KING SERVICES The credit of launching internct
: and HDFC Bank followed with internet banking
n by Government of India as well as the
ia. The Government of India enacted
‘which provided legal recognition to clectronic
erce. 'IPI:: Reserve Bank is monitoring and
’ a continuous basis to cnsure that e-
challenges would not pose a threat to
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L

measured by taking into account the working environment and job prospeets
was 115 and the primary data was collected from small scale enwtncunm
to analyze the division of task at all levels, cordial m-ﬁashpemployea. P
employees and involvement of the employees in decision making which are the es:
quality of work lifc of small scale entreprencurs.
Keywords: Work life, Entreprencurs, Enterprise, ete.

Introduction
Entreprencurs are those who take risk for the
intention of eaming revenue, Independently owned and

managed business that docs sufficient control in its market
able to offer product and services were small orders arc
required and tend to fill unique customers need. The QWL
gives us a brief idea of how these small entreprencurs run
their life with this small business. The term quality of work
life is based on the concept thmt improves human
satisfaction and increase in performance and productivity
which are a function of dynamic interaction between the
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E-Banking service quality and customer satisfaction to determine which dimension can potentially have
the strongest influence on customer satisfacton. Data were gathered using a survey instrument, which
was distributed among bank clients in the Lebanese banking sector. The findings show that reliability,
eficency, and ease of use; responsiveness and communication; and security and privacy all have a
significant impact on customer satisfaction, with reliability being the dimension with the strongest
impact E-Banidng has become one of the essential banking services that can, if properly implemented,

increase customer satisfaction, and give banks a compettive advantage. Knowing the relative
importance of service quality dimensions can help the banking industry focus on what satsfies
cusiomers the most.

Keywords - E-Banking, Service quality, Customnes satssfaction, Relability
INTRODUCTION

Most of the previous studies examined Internet banking to the exclusion of
Ul other types of E-Banking services including applications for smart phones
ua.‘“k“‘g robots. Many studies have investigated how E-Banking service
ME‘ s MM. but few have studied the relationship between the quality of
the Services and customer satisfaction in Lebanon. This study fills a gap in
fature because it addresses the E-Banking issue in its entirety without
"here, 1o gh:m“'io“'- and in Lebanon, a developing Middle Eastern country
The .h"""dge of the authors, no similar study has been conducted
SRanking gor. P Cations of this study emphasize the significant influence of
Mmm on customer satisfaction, and the important iﬂl!““t of
ity o i i tions of banking clients.

’m‘erwa. O;h s :“7 n service quality percep

Svey MM of . x effects
“Stomer r@Search is to investigat E-banking service guality
:Q.M% by eonoexnfn; the moderating role of those

Sreatay,

- this research aims to measmth‘w_do'?nn
and to know which one of the five SERVIQUAL dimensions
©RN customer satisfaction.
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L FACTORS ON SMALL
N TIRUNELVEL] DISTRICT
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Abstract

The aim of this paper is to examine the delermipan{s o( grow('h
was how and to what extent the exporting and innovation activi 4

i h question addressed
in the Egyptian SMES. The researc
;l’i,es of r%,ps impact the growth of small ﬁnps, Egypt, one
t contribution. Information about their

: ; a
of the Arab spring countries that face many economic challenges will be of greo ted fo investigate and analyse the

firm's characteristic, growth and owner’s chara

charactenistics of SMEs during the period 2012-2013. The appropriatenes )
affect SMEs growth were empirically tested. The results of the (agrass:on analysis
previous studies. However, some factors associated significantly
Environmental factors refer to extemal
control over but that it must consider as part of strategic planning. Typica

companies fit into four categories — social, legal, political and economic.
’ avidence obtained in this study allows US to suggest important

insignificantly with firm growth.

different ways than larger competitors.The empirical

cteristics activities were rep

he support of the determinants that
ke 'showle’g?similar results conducted in
and some factors associated positively but
| influences on a business that it has limited
lly, environmental factors addressed by
These factors affect small businesses in

measures of economic policy to support SMEs and make suggestions to the owners. In this sense, the findings provide

good reference for policy makers and practitioners while contributing to the gap on

developing countries.

Keywords: Small and Medium-sized Enterprise (SMEs), Exporting, Innovation, Growth, Environmental Factors

Introduction

Economic experts, scholars, practitioners, and policy
makers have showed interestin small and medium-sized
enterprises (SMEs) as they are considered to be the
backbone of any economy and the engine for economic
and employment growth. Theirimportance could not be
neglected and the need to investigate their role in the
economy is growing. As a result, studies aiming to
investigate the determinants of small firm growth have
become increasingly important. However, innovation and
exporting are perceived as key factors stimulating small
firm development and success. An innovative and
exporting SMEs sector offers the potential for a country
economic development. Itis unlikely to achieve economic
growth solely from domestic market; however, selling
innovative products to overseas markets can lead to the
growth of both the firm and the country. In support of
this, policy makers and governments in developed
countries have endorsed the role of both exporting and
innovation in designing policies to foster an
entrepreneurial culture,

Objectives

To determine whether poor financing constitute a
major challenge in the performance of SMEs in
Tirunelveli district.

' Research Scholar, Sri sarada college for we
~* Associate professor & Head commerce S
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. To ascertain whether inadequate social
infrastructures constitute a major challenge in the
performance of SMEs in Tirunelveli district.

« To determine whether lack of managerial skills
constitute a major challenge in the performance of
SMEs in Tirunelveli district.

+ Toascertain whether multiple taxation constitute @
major challenge in the performance of SMEs in
Tirunelveli district.

Review of literature

The literature review describes aspects connected to
the study of the challenges faced by SMESs in obtaining
creditin Ghana. t therefore fo] |

First, some definitions relat
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PROBLEMS OF MICRO, SMALL AND MEDIUM ENTERPRISEg ™

TIRUNELVELI DISTRICT lakeimi®
Milka Vijayan! (.\-J)&Dr.R.Muth erce, Sri Sarada College for Women, Ty, o
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scenario of b

Abstract - In pr 2 5
Wuhmdmthﬂwgomdwmfwm.mma‘s‘bh
the vital role in scattering of industnies and invention of employment opportunities. The MSME's sect,
has regularly registered the superior development speed compare to the overall business sector The
sharing of MSME'S in all over India is not alike because of deficiency of raw matenal, lack o |
knowiedge or lack of entrepreneurial skills development and lack of grasp up for financial ad
manufactuning aid from related local authorities at district or state and central level The unavadabiy
o!—“.,*“and“'. :quthaﬁmhigh.caudaeditlackdcunmlshﬂ.nomdrnd
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A Aﬂwy ON ECONOMIC CONDITION INFLUENCE THE MODERN

AST BUSINESS MARKET IN INDIA

P. Supriya *
Dr. R. Muthulakshmi 2
Abstract

Economic Influence on a Business. Economic Influence Economic
is when a business is affected in any way by the economic factors.
. Factors are the main fundamentals that affect financial matters of
W,Mnkz tax, interest rates, banks and stock markets. Economic forces
# factors such as monetary and fiscal policies, interest rate, employment;
raises rate, demographic changes, political change, energy, security,
and na -2l disasters. The four main economic forces or trends that affect
' markets are: government influence, International
the primary decision an economy has to make. If itisa
market mechanism process would be the chief decide
, quantity, price of a product. A socialist economy would
onsumption products. The recent exercises the world over
-arding control system and encouraging price mechanism

¢ economic system now gives more freedom to

consumer’s power. The private business enjoys

Mmam Influence, International Influence,

dso called Managerial Economics, is the

d methodology to business. Business
1g means the process of selecting
of action. The question of choice
h as capital, land, labour and
loyed in alternative uses. The
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A STUDY ON THE PROBLEMS FACED BY WOMEN E
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V. Vijayas Gomathi' & R. Muthulakshmi’, Ph. D.

8211261012009, Sri Sarada College for Women, Tirunelyey

‘P ek O s o No= 1
Ph. D Research Scholar, Reg No Sri Sarada College for WI)M

2 ¥ eree,
Head and Associate Professor, Department of Comm
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Abstract
Waomen entreprenenrs are plaving very vital role and they hll\_l’ become ""’,',OZG"; part of the g/nﬁd~
business environment and it'’s r:'ally impormnl far the .\'usl(llnt’d e A il it social

progress. Women entrepreneurs” responsibility towards family and v.or{(p Iacc.'. The a””"d? of sociay
towards her and the constraints in which she has to live and work are hostile. ”’Il{l jl.)".ﬂ famllfgs breaking
up many women simply don 't have the support of elders. However. in rural India joint families are still
the order of the day. Women have to face resistance not only from men but also from elderly woman wha
are ingrained with this attitude of inequality. This attitude of reservation creates difficulties and problems
ar all levels, i.e., family support, banking, marketing, training, licensing efc.
Key words: Women entrepreneurs, family, society, responsibility.
Introduction: Women entrepreneur may be defined as a women or a group of women wha
innovates imitates for adopts an economic activity. In other words, any women or a group of
women who initiate organize and operate a business enterprise. According to the Government
of India, a woman entrepreneur is defined as, an enterprise owned and controlled by a woman
and enterprise owned and controlled by a woman and having a minimum financial interest of
pe 2 %
51 /," 'of lhe czfnploymenl g-eneraled in the cntf:'pnsa to women. A strong desire to do enormous
positive is an integral quality of entreprencurial women, who is competent of contributing values
in both fanfxly and social life. With lhe introduction of media, women are conscious of their 0Wn
qualities, rights and also the work situations.
“An enterprise owned and contr : o AR
, o olled by a women having a minimum financial interest of 51 p&
canofthccapmlandglvmgaueastﬂpercenloflheemplo t ed by the enterpris¢
to women.”” — Government of India b= ggncrat Y
Awmqrmw m_bedeﬁnedasaeonﬁdem‘ i e
of achicving self economic independence individually
employment opportunities for others through initiatin.
2 < 2, es
by keeping pace with her personal, family and social life.”
Objectives of the Study
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A STUDY ON EXAMINATION AND EVA
SYSTEMS IN INDIA HoAmon

Vijaya Gomathi.V and Muthulakshmi.R
Department of Commerce ’
Sri Sarada College for Women, Tirunelveli-627011
-mail id: muthulakshmisarada@gmail.com

Abstract: The examination system of India has remained uncha, d

many years. No doubt this system is full of stress that 's why most o; If]e e
and magazines publish articles on this topic during the examination ewsgaper’r
the education system of India, ability of a student is decided by an exa.:fjsw,'l -
In this system, there is no place for the performance of a student h:nanar;;
academic session. Scoring more and more marks in exams has become th 5 f"l
aim of a student. if this system is better then all those who scores good maerIZs-n in
these must be brilliant and successful life. But reality is different now a d m'
most of the institutions do not give admission on marks basis. They havea)
separate test and this trend is growing rapidly because they have no Jaith .:
this examination system. The mindset of the society is also responsible for
making the exam a source of stress.

Keyw?rds': Reforms in Examination, Education System, examination system,
examination system of India

Introduction

An examination (exam) is a test. It is an assessment to
measure a test-taker's knowledge, skill, aptitude, physical fitness, or
standing in some other topic. It is a set of question that finds out

student’s knowledge on various topics or fields. Examinations change
and evolve

Evaluation

exami ¥n e_ducati.onal context implies broader program t.han q,e
hation in which achieving attitudes, interests, personality traits
and skill factors take into consideration. Thus, cognitive, affective and
Psychometric learning outcomes are measured in the Evaluation
Process. The evaluation produces the data for cognitive, affective and
SZYS‘?:?mo‘o,: Ol?jec:i\,e_ The traditional examinat.ions are confined to
thegw 3 ol?J.CCtvas' only. In this way the evaluation process ?SCCI’;ZII;:S
=l orkability of learning experiences and change of behavior $ [:v:
proc Ms. The evaluation is both qualitative as well as quantita
€sses. The various types of techniques are used in it, which are as
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Proceedings, Second International Conference on Applied Mathematics and Intellectual Property Rights, 183
A.P.C.Mahalaxmi College for Women, Thoothukudi, 09 &10 March 2021

NEAR MEAN LABELING IN DIRECTED DOUBLE CYCLES

Palani K!, Shunmugapriyva A> & N.Meenakumari®
13PG & Research Department of Mathematics,
’Research scholar-19122012092005,

1234 P.C. Mahalaxmi College for Women, Thoothukudi-628 002.

Department of Mathematics, Sri Sarada College for Women(Autonomous), Tirunelveli-627 011.
Affiliated to Manonmaniam Sundaranar University, Abishekapatti, Tirunelveli - 627 012, Tamil Nadu,
India.
palani@apcmcollege.ac.in, *privaarichandran(@gmail.com. *meenakumari.nl 23@gmail.com

Abstract:

Let D(p,q) be a digraph. Let f:V — {0,1,2, ...,q} be a 1-1 map. Define f*:A4 —
(L2, .. qpby fle=w) = [[LLD] et @) = Zwer f W) — Zwev £~ @D)|. I
f*(v) < 2 vv € A(D), then f is said to be a near mean labeling of D and D is said to be a
near mean digraph. In this paper, we define double cycles in digraphs and investigated the
existence of near mean labeling in them.
Keywords: Near mean labeling, Digraphs, DirectedDouble cycles
AMS Subject Classification: 05C78.
1. Introduction:

A graph labeling is an assignment of integers to the vertices or edges or both subject
to certain conditions. The concept of graph labeling was introduced by Rosa in 1967 [6]. A
useful survey on graph labeling by J.A. Gallian (2014) can be found in [1]. Somasundaram
and Ponraj [5] have introduced the notion of mean labeling of graphs. A directed graph or
digraph D consists of a finite set V of vertices and a collection of ordered pairs of distinct
vertices.Any such pair (u, v) is called an arc or directed line and will usually be denoted by
uv.The indegreed (v) of a vertex v in a digraph D is the number of arcs having v as its
terminal vertex. The outdegree d*(v) of v is the number of arcs having v as its initial vertex
[2]. K. Palani et.al. introduced the concepts of mean and near mean digraphs in [4]. In this
paper, the definition of Directed double cycles is introduced and the existence of near mean
labeling is investigated.

The following definition and theorem are from [3] and [4].

1.1 Definition:Let C,,, and C,, be two disjoint cycles with u € V(C,,)and v € V(C,,). The
double cycle C(m, n)is the graph obtained by identifying uand v.

1.2 Theorem: The directed cycle C,, is a near mean digraph.

2. Main Results:

2.1 Definition: In double cycle C(m,n), orient the edges of each cycle clockwise, the
resulting graph is called directed double cycle and it is denoted as C(m,n). Any
C (m,n)contains m + n — 1 vertices and m + n edges.

2.2 Theorem: Directed double cycle C(m, n) is a near mean digraph forall m = 3 and n = 3.
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A STUDY ON AWARENESS AND ATTITUDE OF PRIMARY HEALTH
CENTRES IN VEPPALODAI WITH SPECIAL REFERENCE TO
THOOTHUKUDI DISTRICT

V. Sangeetha, Assistant Professor, Department of Commerce (Corporate Secretaryship), Sri
Sarada College for Women (Autonomous), Tirunelveli — 627011 Affiliated to Manonmaniam
Sundaranar University, Tirunelveli 627012, E-mail: vsangeethaO1@gmail.com

ABSTRACT

This study examines the awareness and attitude of primary health centres in Veppalodai with special
reference to Thoothukudi District. It aims to examine the awareness and attitude of the rural people in maintaining
their health. The data collected from 110 respondents covering the rural area. The collected data analysed by using
SPSS statistical tools like percentage, t-test, rank test and chi-square test for arriving conclusions. The findings of
the study are the respondents report that the main reason for diseases is poor cleanliness, lack of nutrition food
adult food and casual candling of food.

KEYWORDS: Health Care Services, Preventive Measures, Primary Health Centres and Welfare Program

INTRODUCTION

All parts of the body which have a function of used in moderation and exercised in
labor in which each one is accustomed, thereby, becomes healthy, well developed and age
more slowly but of left alone, unused and idle, then becomes liable to disease, defective in
growth and age quickly. The concept of development has shifted from economic improvement
to improvement of human resources. Human development has been accepted as an important
goal of the Eighth Five Year Plan. The economic survey also stresses the same and makes it
crucial for the long-term success of the economic reforms. Sound long-term development of
social sectors such as education and health is vital for sustaining higher rates of overall
economic growth. Health not only affects welfare: it is an index of the inherent capacity of an
individual to be able to do things. Besides commanding a premium in the labor market, good
health widens the capabilities of the poor and raises their consumption standards by avoiding
diversion of their meager incomes towards costly and unavoidable curative health care. But
health status of a population is shaped by a variety of factors like food, water, sanitation, house
income, education and availability and accessibility to health care facilities. Thus, a study of
the health status of a population may provide another dimension to their socio-economic well-
being. The developing countries are now seeking to spend more and more on health to be able
to give a better quality of life to their people. As the World Bank report says, health conditions
around the world improved more in the past forty years than in all of previous human history,
In fact investment in health is the result of both compulsions and awareness that have increased
in the recent decades. Preamble of the constitution of World Health Organization states that,
the enjoyment health is one of the fundamental rights of every human being.

OBJECTIVES OF THE STUDY

For the purpose of analysis the following objectives are framed:
1. To analyze people’s awareness and attitude of health-related aspects.
2. To analyze the demographic factors of the respondents.
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A STUDY ON TEACHING AND LEARNING PRACTICES IN
HIGHER EDUCATION FOR SUSTAINING QUALITY

Dr. V. Sangeetha
Assistant Professor,
PG &Research Department of Commerce,

Sni Sarada College for Women,(Autonomous) Tirunelveli-11

vsangeetha0Ol@gmail.com

S. Maheswari
Scholoar, PG and Research Department of Commerce,

Sri Sarada college for women (Autonomous ) Tirunelveli-11

Mail id- mageshmahiO808@ gmail.com

Abstract

Education for sustainable development (ESD) is regarded as a key element of high-quality
education. Hence, the United Nations proposed the Sustainable Development Goals (SDGs) in

2015, n an attempt to
achieve the harmony and shared prosperity between humans and the Earth, and advocate for fair
and high-
quality education. With the aim of exploring “high-quality sustainable teaching”, this study
intends to probe
into the idea and meaning of the high-quality design education for sustainable development and
elaborate on

the teaching effectiveness and sustainable teaching activities by the teachers of higher design
education. According to the research results, the effectiveness of high-quality teaching is
introduced in seven categories,
as follows: Faith in sustainability in teaching, the trend of talent demand, the teaching value of
sustainability, curriculum mapping, teaching approach, teaching evaluation, the sustainable

management of teaching
development. The factors of high-quality teaching include: The teacher has passion for teaching,
the teacher

pays attention to the students independent learning ability, the teacher intrigues student”s interest
in learning, the teacher places emphasis on fumishing the student with professionalism and

NAAC Accreditation in New Paradigm: A Key to Quality Enhancement in Higher Education 5
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Abstract

The age of Digital India has arrived and a revolution is already in the making for digital transformation,
be it trade, commerce, service, governance or even education everywhere digital transformation is clearly visible.
But what is not visible is the emphasis on Integrity, Compassion and Empathy that is Aatmiyata as the “Trinity of
Divinity” for organizational effectiveness that govern human behavior. India for long was looking for effective
interventions to impact people’s behavior to build responsible citizenship and a community that lives up to its age-
old basics of human excellence based on Satyamev Jayate, Service above Self and to its deep-rooted conviction in
Oneness of Diversity and Diversity of Oneness so beautifully ordained in its Upnishadic thoughts. The time to
integrate Integrity, Compassion and Aatmiyata into Digital Transformation.

Key Word: Digitalization, Higher Education

INTRODUCTION

The age of Digital India has arrived and a revolution is already in the making for digital
transformation, be it trade, commerce, service, governance or even education everywhere
digital transformation is clearly visible. But what is not visible is the emphasis on Integrity,
Compassion and Empathy that is Aatmiyata as the “Trinity of Divinity” for organizational
effectiveness that govern human behavior. The education sector in India is poised to witness
major growth in the years to come as India will have world*s largest tertiary-age population
and second largest graduate talent pipeline globally by the end of 2020.As of now the
education market is worth US$ 100 billion. Currently, higher education contributes 59.7 per
cent of the market size, school education 38.1 per cent, pre-school segment 1.6 per cent, and
technology and multi-media the remaining 0.6 per cent.

Higher education system in India has undergone rapid expansion. Currently, India‘s
higher education system is the largest in the world enrolling over 70 million students while in
less than two decades, India has managed to create additional capacity for over 40 million
students. At present, higher education sector witnesses spending of over Rs 46,200 crore (USS
6.96 billion), and it is expected to grow at an average annual rate of over 18 per cent to reach
Rs 232,500 crore (US$ 35.03 billion) in next 10 years. India‘s IT firms are working with
academic mstitutions and setting up in-house institutes to groom the right talent as these
companies move to Social media, Mobility, Analytics and Cloud (SMAC) technologies.
Importance of integrity and Aatmiyata is now better understood in e-commerce and e-business
as customer satisfaction and the trust of stakeholders have emerged as prime considerations for
the business to grow and flourish worldwide. In governance too the digital transformation
should increasingly focus on taking people on board and on Governance with Aatmiyata
should become the buzz of Good Governance.
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ABSTRACT

The Value framework provided by the NAAC by way of core values to the higher
educational institutions are: their Contribution to National Development, Fostering of
Global Competencies among Students, Inculcation of Value System among Students,
Promoting the Use of Technology with Quest for Excellence. This is the need of the hour.
To achieve this one of the strategies to reach the expected value framework is by way of
autonomous stream at the higher educational institutions. The Autonomous colleges are
free to make use of the expertise of university departments and other institutions to frame
their own need based curricula, devise methods of teaching, examination and evaluation.
The parent university accept the methodologies of teaching, examination, evaluation and
the course curriculum of its autonomous colleges. It also helps the colleges to develop their
academic programmes, improve the faculty and to provide necessary guidance by
participating in the deliberations of the different bodies of the colleges (UGC). The multi-

faculty students from multidiscipline‘s of multifarious higher educational institutions with
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ABSTRACT

This study explores the use of mobile phones among young adults. The study used the theoretical
frameworks of uses and gratification approach from media studies, social cognitive domain theory from human
development literature and social construction of technology. The main objective of the study was to examine the
use of mobile phone to fulfill communication, media and age-related needs by young people in India and to
investigate regional and gender differences.

KEYWORDS: Mobile phone, uses, communication, media
INTRODUCTION

A Smartphone is a mobile device that combines cellular and mobile computing
functions into one unit. They are distinguished from feature phones by their stronger hardware
capabilities and extensive mobile operating systems, which facilitate wider software, internet
and multimedia functionality alongside core phone functions such as voice calls and text
messaging. Smart phones typically contain a number of metal-oxide-semiconductor (MOS)
integrated circuit (IC) Chips, include various sensors that can be leveraged by their software
magnetometer, proximity sensors, barometer, gyroscope, or support wireless communications
protocols. Improved hardware and faster wireless communication have bolstered the growth of
the smart phone industry. In the third quarter of 2012, one billion smart phones were in use
worldwide. Data communication has become faster. Smart phones can send and receive data
much faster than older phone. Many smart phones introduced after 2010 use 4G technology
including LTE, later, even faster version. 5G was introduced in a few places in 2019.

OBJECTIVE

e To identify the usage of mobile phones, service providers ad respective brand
among college students
To study the influence of smart phone among college student.
To identify the satisfactory level of college students in different aspects of
mobile phones.

REVIEW OF LITERATURE

Nasr Azad; Ozhan Karimi; Maryam Safaei (2012) hand presented an empirical
study to investigate the effects of different marketing efforts on brand equity in mobile
mdustry. The results show that there is a positive and meaningful relationship between
marketing mix efforts and brand equity. In other words, more advertisements could help better
market exposure, which means customers will have more awareness on market characteristics.
Among all mixed efforts, guarantee influences more on brand equity, which means consumers
care more on product services than other features. Finally, among different characteristics of
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Abstract

 increasing reputation of social rmedia pushed up the marketers to think about this mass media along with
Sradafionai media hike radic, television, newspapers and so on. The mmber of socigl media 15 wiscoun table. Tt is
.hlggmﬂ.‘!ﬂi's oy the marketers decided to lasnch their wienoly product u«';. ell as I)n‘t L-u-mn'g p.":\dflL! o
the secial media. This paper deals about impact of social media on marketing, how it tflaence the cOnse
‘h‘-fsbn making and finally it analyses sales pramotion before using :»oaia.: media .
Keywords: Murketing usitg sociel media, sales promotion throwgh social media,

oler

consumer decision making
Introduction ‘ _ .

“The world is changing: technalogy is ubiquitous and it is impacting society with eac h
rapid change it undergoes itself. If we were to return a few decades into the past, television
was the most exciting technological development, and it rra11§tormcd society in an
unprecedented manner. Today, we're seeing a similar transformation via the Internet and

the rise of Social Media. In fact. Social Media is poised to transform society in an even more
fundamental manner.

Review of Literature : )

"« Calder and Malthouse (2008} discuss the concept of media engagement, fcfu_»mg o‘n
the consumer’s psychological experience while consuming media. They distinguish
media engagement from mere liking, implying that engagement is a stronger state
of connectedness between the customer and the media than liking alone. F.acehnn.k
brand pages give ample opportunity to social media marketers to achieve this
connectedness. L "
Higgins (2006) considers engagement as the second source of experience bey ond

A the hedonic so(xrce of experience resulting from a motivational force to make or nqt
make something happen. In this case, the motivational force is the Social media
marketing,
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ABSTRACT

In modern days so many technologies used in higher education that is smart class rooms like with
projector. audio- video class rooms. online education and online class. Students are currently using a laptop.
mobile phone and tablets for education. Students are gain and learn information about internet. But in traditional
days no digital technology are used by the students and teacher only black board system is used. It was digital
technology world so computerized knowledge are important for the students. Nowadays online learning facilities
are available students learn anything and any course in online class are taken by online. In this study we are all
know about the digital technology used in higher education. In higher education used digital technology it is easy
to understand by students.

Keywords: Digital Technology, Lap top., Online learning. Higher Education. Internet.

INTRODUCTION

Digital technology means new improved digitalized technology used in education that
is Intermet based education, online learning, class are taken under online. In Traditional days
competitive exam are come and write just like paper iron but nowadays competitive exam are
comes under online for eg: NET, NEET. and bank exams etc. All the students are knowledge
about intermet so they find any information in online and get knowledge about their
information. In class rooms projector are fixed and class are taken under power point
presentation. Students are used educational app for their higher education and audio- video
classes are available in intermet. It was digital technology world so computerized knowledge
are important for the students. Nowadays online learning facilities are available students learn
anything and any course in online class are taken by online. In this study we are all know about
the digital technology used in higher education.

OBJECTIVES OF THE STUDY
> To know about the digital technologies used by higher education.
> To identify the digital technology used by the students and teacher.
> To analyses the socio economic profile of the digital technology used by students.
> To know the E- book services of the higher education.
>

To know the advantages and disadvantages of digital technology in higher education.

REVIEW OF LITERATURE
> Kanaan et al (2013) In his article ““digital technology used in higher education™ While

web — based course have compensation, it is uniformly wvital to note that there are
disadvantages. These powers include little or no *“in person” contact with the faculty
64
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Abstract

In recent day’s social media advertisements highly influences to buy for the consumer
merchandise. Currently varied apps are introduced for advertising and shopping for the
merchandise easily and quickly for eg: Amazon, Flipkart, Snapdeal etc., and the article
focuses the influences and buying behaviour of social media advertising with relevant to
consumer products in Tirunelveli district. Throughout this study 233 respondents are taken.
Statistical analysis tools like percentage analysis, chi-square test, Anova are used. The results
indicate that online buying behaviour is increased in grocery items, and social media user
level satisfaction is lower within the rural areas when put next to urban areas.

Key words: Social Media, Advertisements, Satisfaction, Consumer Products, Buying
behaviour

I. Introduction

An advertisement is incredibly essential one to introduce the products within the
market. Now a day’s social media is extremely popularly in advertisements and spreads any
information in speedily. In recent days people use the social media like facebook, twitter,
whatsapp, instagram etc., so people know any details and knowledge in social media. therein
information people wants to shop for the patron products like food, cloth, electronic materials
etc., the Social media in influence to shop for the buyer products and that they were change
the buying behaviour of the buyer products.

II. Objectives of Study

e To study the influences of social media advertisement.

e To know the buying behaviour of social media advertisements with relevance to
consumer products.

e To examine the user level satisfaction of social media.

e To know the socio economic profile of the study.
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Prospects & Challenges of Social Media Advertising

II1. Review of Literature

e Taylor, Lewin, and Strutton (2011) Outlined social media advertising as “a general
term capturing all type of advertising-whether express (e.g., banner advertising and
business videos)

e Hadija, Z., Barnes, S. B., & Hair, N. (2012) online social network website is that
location, wherever users will produce their personal profiles and connect with people
so as to form their personal network. One among positive perception toward
advertising found from even if, there square measure some positive perception toward
advertising on social network website, foremost, it’s crucial to stress that users not
solely focus at the advertising offered by advertisers, as a result of pages website
square measure full of such a lot content found that have been some users declared
that they are doing not like manipulation that concerned in advertising which can
create individuals obtain things they are doing not want simply because it’s low-cost.
Advertising in on-line networking sites additionally are avoided whereasit’s
perceived as not being relevant reportable that the complete recognition on on-line
social networking sites was found to be abundant less than the one created through
different media channels, like as television and magazines. Desire to visit to product
website after being exposed to associate advertising on social networking site.

e Forbes, Kristin (2016) The increase of social media has spread out a new channel for
brands to attach with customersadditional directly and additional organically. If a
product isn’t overwhelming public mass media influencer promotion as a policy to
expand charm the situation goal viewers, presently can be the stage for the enterprise
to twitch evaluating their advertising strategy. Social media product influencers are
on the increase, tumning into one among the largestpromoting and public relations
trends of contemporary days, particularly people who promote way brands.

e Tang and Chan (2017) regarding web advertising. They determined that the
contemporaries fee additional care to those ads, which are in stripe with their INT as
connected to the essential for a creation.

IV. Hypothesis

e HO1- There is no significant association between gender and buying behaviour in
online.

e HO02- There is a significant association between age wise classification and hours
spend in social media.

e HO03 — There is significant association between area of living and user level
satisfaction of social media.

V. Methodology

Primary data: Main statistics was collected from the respondents through methodically
arranged survey done planned interview techniques.

Secondary data: The main basis of evidence for secondary facts was collected from ancient
proceedings and the websites books, journals, newspaper etc.
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Abstract

In recent day’s social media advertisements highly influences to buy for the consumer
merchandise. Currently varied apps are introduced for advertising and shopping for the
merchandise easily and quickly for eg: Amazon, Flipkart, Snapdeal etc., and the article
focuses the influences and buying behaviour of social media advertising with relevant to
consumer products in Tirunelveli district. Throughout this study 233 respondents are taken.
Statistical analysis tools like percentage analysis, chi-square test, Anova are used. The results
indicate that online buying behaviour is increased in grocery items, and social media user
level satisfaction is lower within the rural areas when put next to urban areas.

Key words: Social Media, Advertisements, Satisfaction, Consumer Products, Buying
behaviour

I. Introduction

An advertisement is incredibly essential one to introduce the products within the
market. Now a day’s social media is extremely popularly in advertisements and spreads any
information in speedily. In recent days people use the social media like facebook, twitter,
whatsapp, instagram etc., so people know any details and knowledge in social media. therein
information people wants to shop for the patron products like food, cloth, electronic materials
etc., the Social media in influence to shop for the buyer products and that they were change
the buying behaviour of the buyer products.

II. Objectives of Study

e To study the influences of social media advertisement.

e To know the buying behaviour of social media advertisements with relevance to
consumer products.

e To examine the user level satisfaction of social media.

e To know the socio economic profile of the study.
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Abstract

In recent day’s social media advertisements highly influences to buy for the consumer
merchandise. Currently varied apps are introduced for advertising and shopping for the
merchandise easily and quickly for eg: Amazon, Flipkart, Snapdeal etc., and the article
focuses the influences and buying behaviour of social media advertising with relevant to
consumer products in Tirunelveli district. Throughout this study 233 respondents are taken.
Statistical analysis tools like percentage analysis, chi-square test, Anova are used. The results
indicate that online buying behaviour is increased in grocery items, and social media user
level satisfaction is lower within the rural areas when put next to urban areas.
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I. Introduction

An advertisement is incredibly essential one to introduce the products within the
market. Now a day’s social media is extremely popularly in advertisements and spreads any
information in speedily. In recent days people use the social media like facebook, twitter,
whatsapp, instagram etc., so people know any details and knowledge in social media. therein
information people wants to shop for the patron products like food, cloth, electronic materials
etc., the Social media in influence to shop for the buyer products and that they were change
the buying behaviour of the buyer products.

II. Objectives of Study

e To study the influences of social media advertisement.

e To know the buying behaviour of social media advertisements with relevance to
consumer products.

e To examine the user level satisfaction of social media.

e To know the socio economic profile of the study.
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Abstract

Social Media Advertising is a boon for the marketers. It helps them to promote their
products across the boundaries without incurmng much cost. The main benefit of social media
advertising is within shont period it reaches not only the targeted audience but also to the
ordinary customers. This study is going fo analyze how effectively it reaches the targeted
audience. and awareness of branded products through social media advertising. It also
discusses about the future opportunities and challenges of social media advertising in
Thoothukudi District.

Key words: Social media advertising, Branded household electronic products, Opportunities.
1. Introduction

Social Media advertising is 2 golden egg for all the marketeys_ who correc\\)j chanqc\
their products through social media advertising. Since Thoothukudi is famous '.‘nr_ industrial
sector, it's a very big challenge for the marketers to implement household clcdmmf: prqducts
through social media advertising. It’s a well-known fact, most of the pcoy:ne s m;nd n:
adopted by the native products and they trust only the native owners. Easy ?“,:65;1?1_:?32,
intemet paves the way for social media advertising. 1‘r_\e success of social r:nndu a_;\g‘ .51”\{
lies in the hand of increase in sales. The easy accessibility of intermet heips to change b’a-._
minds of the customer. Social media advertising helps the marketgr to reach not nfﬂ‘, in ur m
places and also the rural places where there is no road. The biggest upl?uﬁuni(}' m Slnc.:.".
media advertising is companies not only reach the target an.da;ncc but aliso H.w_e_\. TSA,L‘,‘ ”-v‘
country people. This paper discusses how they change the minds of the native custome
through social media advertising
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NAAC Accreditation in New Paradigm: A Key to Quality Enhancement in Higher Education

A STUDY ON DIGITALIZATION OF HIGHER EDUCATION
TO PROMOTE QUALITY & DIVERSITY AMONG COLLEGE
STUDENTS IN TIRUNELVELI DISTRICT

Dr. (Smt) N. Kamala

Head & Associate Professor

PG and Research Departinent of Conumnerce
S11 Sarada College For 1Vomen (Autonomous)
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Smt. S. Arumuga Selvi
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PG and Research Department of Conumnerce
Sr1 Sarada College For TWomen (Autononious)
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Abstract

Nowadays n the Covid - 19 period people in India have no chance to go to thewr educational institutions
to carry on their studies. So automatically all of us changed to the way of teacling and learning.
They have no choice but to use these technologies for their cluldren's learning processes, whether they feel
comfortable or not. This paper mcludes the advantages and disadvantages of digitalisation in hugher education.
Various statistical tools like likert scale analysis, paired T test and clu square test used to analyse the data
collected from college students. In this paper the researcher analyses various opinion towards using digitalised
products in the point of view of college students and also it concludes with how students make their time in a
valuable manner by using such technologies.
Key words: Education, technology, digitalisation, government policy, standard, safety

Introduction:

This is the right time to know about digitalisation in higher education. Nowadays all of
us have an idea about digitalisation in higher education. Digitalisation means using
computer, laptop, mobile or tab with internet facilities or with some other software
applications for teaching and learning process. E- Book, study materials sent through
online are some few examples of digitalisation in education. Following are the major
objectives in digitalisation of higher education.

e To develop students experiences
This emphasizes the need for students to graduate and achieve success.
: e To develop students experiences
é This objective focuses on by differentiating their educational institution by various
\\ digital technologies. This will help them to stand them with individuality in front of
their competitors.
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A STUDY ON ROLE OF ICT IN QUALITY ENHANCEMENT OF
HIGHER EDUCATION WITH SPECIAL REFERENCE TO
TUTICORIN DISTRICT

N. Kamala, Head & Associate professor, PG & Research Department of commerce, Sri Sarada
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ABSTRACT

This article argues for the need of ICT in innovative teaching and leaming in academic sets. It focuses on
3 interconnected enablers for modification, technologies, culture and pedology. A cultural shift is additionally
needed so as to market values, that don't seem to be perpetually recognized during a college atmosphere, like risk-
taking, individuality and originality. academics area unit the key figures to implement modification, however they
have support to grasp and settle for creative thinking in their practices. creative thinking is usually seen as a talent
or as a characteristic of eminent individuals. Distinctive temperament traits are known to exemplify an
imaginative mind. At constant time, variety of studies acknowledge that creative thinking will been increased and
cultivated. Keywords: Technologies. creativity, practices, uniqueness, promotion.

INTRODUCTION

Teachers ought to attract their interest and a focus during a new method and as a result
the event of artistic approaches. second the present and forth returning cohorts of learner’s area
unit growing up encircled by videogames, mobile phones and different digital media. the
benefits of creative thinking for the society and people, one would expect to check a good
unfold of artistic practices in India. ICT integration in education usually suggests that
technology-based teaching and learning method that closely relates to the use of learning
technologies in colleges. because of the very fact that student’s area unit conversant in
technology and that they can learn higher among technology-based atmosphere, the difficulty
of ICT integration in colleges, specifically within the room is significant. this can be as a result
of, the employment of technology in education contributes a great deal within the education
aspects within which the appliance of ICT can result in effective learning with the assistance
and supports from ICT parts and parts. it's right to mention that just about all ranges of
subjects’ starts from arithmetic, science, languages, arts and humanistic and different major
fields may be learned a lot of effectively through technology-based tools and instrumentation.
additionally, ICT provides the assistance and complementary supports for each academics and
students wherever it involves effective learning with the assistance of the computers to serve
the aim of learning aids. Computers and technology does not act.

OBJECTIVES

> To strengthen position of hardware and associated infrastructure.
> To deepen parental engagement.
> To promote new behaviors for teaching.

> To improve confidence in use of ICT for learners, teachers, schools, leaders and
oldsters.
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Smt. S. Arumuga Selvi, Full Time- Internal Research Scholar, PG and Research Department of
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Abstract

Learning the technology means focusing on how the technology can be used to learning across the
curriculum. Information and Communication Technology (ICT) is a mode of teaching that use information and
communication technologies to support, enhance and optimize the sources of information as they want. There is
lack of expertise in educational institutions to implement the ICT. ICT plays a vital role in s the education sector.
ICT bring many benefits to students. Implementation of ICT provides knowledge production, information and
communication sharing among the students.

KeyWords: ICT, technology. higher education.

INTRODUCTION

ICT refers to information and communication technology, it is a set of new
technological tools and devices. During in this period there is more responsibility for the
teachers and parents to teach how to use these technologies consciously and safely. Information
come in many forms such as sounds videos, text messages and images etc. in that time we think
of technologies to combine the sound and image or all the aspects. As a result we use such
technologies like mobile phones and its various applications.

OBJECTIVES OF THE STUDY

1. To analyse the challenges in implementation of ICT.
2. To analyse the advantages of ICT technologies for teaching.

BENEFITS OF ICT IN EDUCATION

ICT is important in educational to carrying out their activities and functions such as record
keeping, research work, instructional uses, presentations, financial analysis, evaluation process,
announcement, administration, management information system, teaching-learning activities,
and general management functions. According to Peeraer and Petergem (2011), the following
are the benefits of ICT,

1) enhancing learning in classroom;

(i1) improving students’ management and related tasks:

(1i1) improving answerability, efficiency and effectiveness in intercollegiate activities
av) Introducing usage of e- resources and e- learning facilities.
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Abstract

To communicate with each other could be a compulsive urge of kith and kin.
Civilizations and cultures achieve the extent communications have created them doable.
Speech (unaided for its propagation) contains a restricted distance vary. Communication at
intervals the family and each closely living family helped the primitive communities. As
movement additionally was restricted, there may are thousands of languages as despaired
within the expression 'Babel of tongues.' when speech, ensuing necessary development was
writing. It helped preservation of concepts, of thoughts, of agreements and their transmission
from generation to generation.

Keywords: Communication, speech, ideas, cultures, thoughts.
I. Introduction

The need for advertising developed with the growth of population and also the growth
of cities with their retailers and huge stores; production in factories; roads and railways to
convey goods; and common newspapers within which to advertise. the massive quantities of
products being made were created proverbial by suggests that of advertising to unknown
customers United Nations agency lived off from the place of manufacture. This method
developed some 200 years ago in industrial countries. The urge to advertise appears to be a
region of attribute, proven since earlier period. History proven that, man use to measure
within the caves; he accustomed draw footage on the walls of cave, that these days square
measure tips for our archeologists to estimate the age/period

II. Objectives

1. To know the impact of tv and net ad on customers shopping for behavior.
2. Toresearch the buyer‘s involvement whereas browsing ads on tv and net
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Abstract

Social media contribute a web statement that attaches cluster of community, who network and share the
knowledge. There are documented social media like Facebook, Wikipedia, twitter, Google+, Pinterest,
LinkedIn, Instagram. They're all social networking websites where users can share their information to the
general public. Business people can also promote their products through social media and obtain crowd
funding. Social media analytics collects and analyze the info from blogs and social media website that helps
business people to border a wise decision. Social media also influence students positively to know human

behaviors and negatively become selfish and fanatic. Thus, social media is employed both for construction and
destruction purpose for people from different walks of life.

Keywords: Social Media, Human Behavior, Life, Crowd, Public.
Introduction

The study concentrates on the impact of social media towards youth. Te:h_no_logy‘.is
taken into account because the king and human must be knowledgeable to regu‘late the
king. It s essential to teach youth regarding the usage of social medié to‘ upgrade m'the-Lc.'1
career and private development. Technology has succeeded by going msu:%e our _bod). aﬂd
human blood and emotions. Television media to social media because it has influence
them. Social media influences youngster's life styles and it's helping them lokmak?;
network throughout the planet. Social media makes it effortless to form relationshup W
anvone by expressing their likes and dislikes, which may be easily done. T1

to connect with all through texting, sharing pictures and videos

hev re ready
therefore the informationis

to their friends arj
i Soct
often passed on immediately at cheaper cr;sn N
i i ci edia ma}
n ‘orking offers a platform to debate some burning current issues. Soua} me aﬂh S
a2 channel through which they're ready to share their thoughts and feelings W e
i ause the youth grow old, they're in dilemma as what are often done, y

; 3 {ing the
guidelines for the issues in their life. Help students to share information TEPAKEE=Cr
assignments to be submitted.

ns

: Objectives
S To understand the aim of using social media.
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ABSTRACT

Most of the banks have begun to take an innovative approach towards
banking with the objective of creating more values for customers and
consequently the banks. E-Banking enables the people to carry out most
of their banking transactions using a safe website which is operated by
respective banks. Various Innovations in Banking and Financial Sectors
are ECS, RTGS, NEFT, EFT, ATM, Retail Banking, Debit and Credit cards
and many more. With the emergence of Privatisation, Globalisation and
Liberalisation in India, Banks are focusing on Research and Development
and applying various innovative ideas and technology. There is a close
relationship between the development of banking sector and the new
innovations in technology and Electronic data processing. The present
article focuses on the benefits and challenges of changing Banking trends
and their future prospects as well as the advancement of banking sector
by information technology.
Key words: Technology, Banking, Recent Trends, Challenges of Banks.
INTRODUCTION

The Banking sector is undergoing the process of radical transformation
due to excessive competition of foreign and private players and changes
in tastes, preference and habits as well as expectations of customers for
newer products. The traditional view of business which was the right
product must be available in the right place at the right time is replaced
now by a more dynamic and flexible concept that any product should be
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Soft skills is the much needed skill in the present scenario for the industry.
It is not an alternative to the hard skill, but complimentary to hard skill.
Soft skill is required for all category of people who work with corporates
This book is edited by Dr. P. Vijaya, Dr. G. Balachandar & Dr. N,
Panchanatham. This book contains 17 chapters, written by 17 professors
with vast experience from different geographical locations. The book
deals with introduction to soft skills, positive attitude, goodbye and Sense,
market and job interviews, interpersonal skills, communication skills,
dressing skill, email etiquette, multitasking, emotional intelligence, time
management
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Time Management - Concept-Essentials, Effective scheduling, How to manage time
—How to overcome procrastination. Identification of things wasting time —
Identification of things saving time- How to delegate- Fixing goals in all parts of life.
INTRODUCTION:

Managing time gives us more Ssuccess in our career. [ ime management is an art
of managing time to complete the tasks. Time is a vital source that cannot be compared
with any other element. Time is universal No one can stop time and cannot adjust it It
cannot be bought or ranked as substitute within or gutside the organization level that had
cever seen. Time cannot be saved. Time mamagement is used to increase the efficiency of
our work or productivity. It acts as one of the tool or skill to finish the tasks, projects and
objectivity with a duec date.

Definition

Time management acts. as a key role to plan and give priority to our activities.
“Time management’ is the process of organizing and planning how to divide our ume
between specific activatics.7 Efficient time management helps to accomplish greater work
in a shorter period of time. It reduces stress, improves opportunities for lcarning and
gives more free time.

Features of Time

- Time is not scarce. The scarcity of time depends upon an individual's.
Without the proper scheduling most common pecople are think time is deficit
and wasting time.

- Time is not astronomical. An hour does not scem same to all pcople as it
depends upon individualities mind. Units of time varies from acgquire quality,
meaning from the beliefs, values and routine of life that prevails in society.

- Time cannot be saved. People can use it for anyvthing now rather saving it for

future’s neced.
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A STUDY ON CORPORATE SOCIAL RESPONSIBEILITY
IN TIRUNELVEL DISTRICT

B.Supriya’

R.Muthulakshmi
Abstract

The .Tt)'1L'(“I‘I"LV/ Corporate Social l\"‘espousrhrhly' (CSR) has today become o key aspoct of business
practice worfd over. CSR has been part of Indian business for long. Thero have beon afforts
recent past, on the part of business community and govermment o make ro:
ess ethos, All the same,

phiEGsoptry
Loth in the

rormote

sponsible buniness praclices part of our
such efforts have been unsystematic, individual/ institution spocific in odentation and
2in cases, lacking a well-defined direction and purpose. Of late, there are indications that the scenano is o

A host of factors such as globalization of business operations, the rise (o prominence of climate change agends
adoption of Millennium Development Goals and 50 on has contributed (o an enhanced level of Concerrs and comimitnont
fo the idea corporate social responsibility. As for the government's initiatives are concerned, these are reflected in the
new Companies Act passed in 2013, which mandates CSR spend for a defined catoegory of corporate entitics This has
given fillip to corporate CSR initiatives in a bigway, which have, in many cases, gone boyond tha requirermernts of the
taw. There have also been efforts, in tune with the global practice, to make CSR part of the corporale siratogy and as
a tool for attaining and sustaining competitive edge in the market place. The proposed paper will trace the evolution
of CSR in India, Govemment initiatives to make CSR a part of corporate functioning in the country and the emerging
trends in Indian business sector which look at CSR as a tool for competlitive strategy

Panging

Key words: Companies Act 2013, Corporate Social Responsibility, Board's Responsibilty In CSR implementation.
CSR Committee. CSR Impact

Introduction Objectives of the Study :

India is a country of innumerable contradictions. Though, Based on the review of literature and the conceptual

india has grown to be one of the largest economies in model, the following research objectives are framed. as
the world. and an increasingly important player in the given under: To identify the FMCGs consumers choice
emerging global order, it is still home to the iargest and awareness on CSR

number of people living in absolute poverty and the largest
number of undernourished children. What arise is a
picture of uneven distribution of the benefits of growth,

« To find cut the consumer perception towards CSR
practices of FMCGs

3% 9L L he influence of Demographic and the

is the root cause of social unrest Companies toc have pgr::::;z :je(a:ls of FMCG i
neven
zzellme targ‘et f.fafgﬁiod.:g;?sggrzz rl:;se lJso<:.a| « consumer on their CSR perception. To ﬁn;: gthéhce;
velopmen =

responaibiity in India. confederation of Indian industry  (2C1er2 13 INGUSACe SOF SENNIE LTSNS
Business enterprises are traditionally known as en_gmes Seidhiadis .
for driving the economic performance of an entity, its

success being measured in terms of high fe“:'“fslz: Purpose of the Study:

i tion to the development O is “a proce to embrace responsibity
::;:zyaa?‘?’ :‘if‘oa’:‘:;‘“bl; :aconom»c Qrowth. This IREETAES g??h’: :ompansys': ztm:’ 'annd encourage a positive
enterprises get everything from the society forits survival (o) 4 ough its activities on the environment
and itis the obligation of the enterprise to return positive ., .o/ employees. communities, stakeholders a2
attitudes towards the society. If it fails to tnee': ::: all other members of the public sphere who may aiso be
:!Dectahons of the society, \rr:e soc'_n'aly will Pu's‘:f = considered s(aket:‘older's' iflr:':g Tower t.:‘.s Green

™M through the: behavior. Hence, the succe rbo rmarkets stop shark fin products
of ar?;'bus:x;ss :a‘r)\‘t-‘é?:r?: depends mainly on the ethical S:d e:\;"so“::‘enw' Groups welcome. Green leads the
behavior of the enterprise towards the society. Business government to join the forum expanding proz
enterprises around the world adapt their social S0 ol oy intemational exhibition designs the
fesponsiveness according to the changing 50(";": vond aesthetic and environmental protection win-wir
expectation of the society in order to create DG and “Korean luxury goods companies is

#nd a good reputation for the enterprses

arada , Tiruneotvell aesivan
el dcoé...::n'::v:::o:l‘ogomvnurc-. Sri Sarada College for women, Tiruneive
o 0
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INDO GLOBAL JOURNAL OF COMMEROE

AND & CoONODMICH
/”‘ (SBN NO. XIDI - VI8 | VOL. - 8 | 1esue - 2 | merremars 2o o |

A sTUDY ON EFFECTIVENESS OF ONLINE MARKETING ON
INTEGRATED MARKETING COMMUNICATION

(Reg No: 191 11261012010), Ph.D. Rescarch Scholar in Commernc

A : "
st PRI sallege for Women, Tinunely ehi, Tamilnudu |
B Sarmda Colley UL
e R MU THL LAKSHMI, Asso. Prof. & Head in Commerce, I ‘; AL

o S ad

s College for Women, Tirunelveli, Tamalnaduy

Online markcting is attractive a hot topic in every business scctor, and st

adiivplays u truly

snpany’s mulu-channel marketing strategy. It uses the Intemnet 1o deliver promotional ma

d consumers. It ncludes email marketing, social media advertising, a lot oftype

g web banner adverusing), and mobile advertising. Like other advertising medin

v involves both a publisher, who integrate advertisements into its online content, and

_owvides the advertisements to be displayed on the publisher's content. Other expected participants

encies that help produce and place the ad copy, an ad server who technically delivers the ad as it as

s, and advertusing affiliates who do independent promotional work designed intended for the adve

ne marketing. Hence, it would be fair in the direction of say that IMC includes all kind of commumica

- ms with the intention of targeted for the same objective, regardless of the medium used, be it TV, Print, Radio
Strect Marketing, Social Media Markceting, Intermet Marketing, PR, Green Marketing, or any other thing

Kev Words: Online Marketing, Integrated Markcting Communication (IMC), Social Network

Istreduction il To understand the reasons for growing popularity of
onlinc marketing wusing through network syst
adverusing

lat ted marketing communication (IMC) is
sed by organizations to brand and coordinate
on cfforts. The American involvement of Review of Literature

encies defines IMC as “a concept that As per Don Schultz (2008), —IMC is a strategic business

o Sce VRIS DI SIDCIRAC PRIy E e e process used to plan, develop, execute and cvaluate
d les of a choice of communication disciplines coordinated, mecasurable. persuasive brand commumication
,. ab l::-ud\Jnl.;EC maximum commumicanon programmess over nme with consumers, customers,
» primary idca behind an IMC strategy is prospects. and other targeted, relevant external B e
ts=__experience for consumers across audicences. The key difference in this definition of IMC from
of the marketing mix. The brand's core that of simple Marketing Communication 15 highlighted by
B @wl,;,“_;;\:,gmg."“'{ '.t“m“r“-“d as cach "“"“‘_"‘_“_"g usc of three words n?(mlegic.ni)g_-vulu.nc and 111) measurable
SNeny ':..u_ .br‘ (\..:r.m Works together i unity; (o8 CCItR In essence, IMC enforces use of markcnngrcommumcmn-n
ard delin "“'"m"" Online marketing uscs intemet mix in such a way that it is strategically designed to ».:cluc\c
SRsamery I"m :f';l2l<)lx<¥yxal e S ,m certain objectives, measured to enforce accountability over
Reksting soc ,L u."c« cmail marketing, scarch engine marketers and are evaluated over time. These clements arc
® idey m;.: m“j"_' marketing, many types of give you also stressed on by various IMC authors (Schultz, 1996,
Wrerising). ,Ju'*"”\'"g (including web banner Duncan &Caywood. 1996), who believe that although the
Mt ..-.1|:,,, fnu‘nl\; advertising. Other potential concept of IMC is not new, but the fact that pn'\'mu;\l b :
< Pace the 5 Mlvertlsing. agencics SORIG STt marketing communication was not coordinated strategically
“C&*u;. y tmd adverusing affiliates who do and strategy is now belicved critical, gives this concept a new
""ktm,, Pwork designed for the advertiser. look
= To Unders Mohan Nair (2011) takes Munll\\altaub:m-w-:s;‘
M"ktlm;- .(L(«‘r'a‘d .lhc importance of lntcgrtulctl of sociology and lcclmfnlqg g lh.:l t,?:::;in'w ma w7 Dig
ko undm;, 3 imunication and Online Marketing. u's m!p.‘w: ::\h;r‘\l:;ﬁ.;:g‘n::w i ‘gemdmm i
o : T cholce s to W . bl
mdu"g'"g "\a‘tll“ccl“::\,.um:l:):ce STiling pdvectiaing t\';?c(lwr to lead or to follow is complex but notan s

HE koncu REGIONAL EDUCATIONAL AND RESEARCH FOUNDATION, SaLEM i
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mal’ 5.
ND TAX STRUCTURE IN INpj, 'I

CHOLAR ESEARCH RNA
P Supriva & B Muthulakshmi (92-97)
A STUDY ON GST IN SERVICE SECTOR A
R D.
P. Supriya’ & R. Muthulakshmi’, Ph. |
‘(Reg No: 19111261012010), PhD Research Scholar (Commerce) Sri Sarada Cay .
Women, Tirunelveli-11 - |
*Associate professor& Head — commerce. Sri Sarada College for Women, Tirunelveli.j;
Abstract

bl

established Indian administration then sok
country. After this period, the Indian tax
the State Governments can levy), ¢
Goods & Services Tax (IGST). State
and profession tax are levied by
Key words: Tax structure in India,
Introduction: Indian taxati
multiple indirect taxes ha
implemented from Ist July 2
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CING ARTS
A0 TEACHERS IN TIRUN ELVELI
V. Vijaya Gomathi*
R.Muthulakshmi**

Abstract

Problen: has been found in all types of organizations especial. ly’ 1 se{{){t; 7::”:::5:3::;32‘;
Problem is an inevitable part of life. Many Res.earche; mzt);achers i
understand the level of problems among self financing college S~ SO self
proved that teachers have moder’ate to leigl; Ielt;iise ;z" P.;_Obelf':'l;st ?:nall‘:xhnusti fn o/
inancing college teachers have high
ée';zrsconnglizatiorf The present study has been cqnducted to understandlthedprgbfiemi
among the self financing college teachers. Teaching problems, work ovir o:; d, : zll‘,;,?:],
problems, classroom management, participatory problems and procras lﬂl; 10 i
were the factors of classroom problems. The work related problems of these self financing
college teachers are identified were delicate enviror_zmen{, pro[l’sswnal development,
work autonomy, transitional academics and administrative cripples.

Key words: self financing college teachers, problemns, development,
INTRODUCTION:

Problem is natural event in an individual’s daily life. Tension
refers to the strain from the conflict between our external environment
leading to emotional and physical problem. There is both positive and
negative damage, depending on each individual’s single perception of
the tension between the two forces. Tension bears deliberate effects on
both the employees and the employer it can serve to enhance an
individual’s motivation, performance, satisfaction and special
achjevement. In other words, Problem is considered to be any pressure
which exceeds the individual's capacity to maintain Psychological

negative problem. These effects may be short te

or they may last long time. This interest h i
c : : £ as reflected i
Increasing research direction into work-related ey

was felt that we should ‘step back’
to be done, that is to focus on pri
value.

18211261012009)Phd Research scholar(

2 comnerce) Sri Sarads College
Z 4 Associate Professor of Commerce,Sri Sarada College for Women, T'g - V\"’?’"e"
opyright © 2020Authors =kl 11
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“Head &

ANV KA
A A ale
PRINCIPAL

- PRINCIPAL
SR} SARADA COLLEGE FOR WOMEN
(Autonomous)
TIRUNELVELL - 627 011



http://www.srisaradacollege.org/
mailto:srisaradatvl@gmail.com

SRI SARADA COLLEGE FOR WOMEN

(An Autonomous Institution)
(Affiliated to ManonmaniamSundaranar University, Tirunelveli)
Institution recognised u/s 2(f) and 12(B) of UGC & Reaccredited with “A” grade by NAAC
(A branch of Sri Ramakrishna Tapovanam, Tirupparaithurai)
Ariyakulam, Thoothukudi NH, Maharaja Nagar Post,
TIRUNELVELI - 627011

Website: http://www.srisaradacollege.org
E-mail : srisaradatvi@gmail.com

PRINCIPAL

- PRINCIPAL
SR] SARADA COLLEGE FOR WOMEN
(Autonomous)
TIRUNELVELL - 627 011



http://www.srisaradacollege.org/
mailto:srisaradatvl@gmail.com

SRI SARADA COLLEGE FOR WOMEN

(An Autonomous Institution)
(Affiliated to ManonmaniamSundaranar University, Tirunelveli)
Institution recognised u/s 2(f) and 12(B) of UGC & Reaccredited with “A” grade by NAAC
(A branch of Sri Ramakrishna Tapovanam, Tirupparaithurai)
Ariyakulam, Thoothukudi NH, Maharaja Nagar Post,
TIRUNELVELI - 627011

Website: http://www.srisaradacollege.org
E-mail : srisaradatvi@gmail.com

MS'_Q;&;M) J”ﬂ%
A STUDY ON SERVICE QUALITY OF B—BAN!GNG
WITH REFERENCE TO PUBLIC AND PRIVATE
SECTOR BANK IN TIRUNELVELI DISTRICT

R. Muthulakym,.s“pﬂr-:
Abstract

Service Quality of the banks referred as an obligation of all banks to fulfill the

objectives and needs of the cust = Semuq-wlitymprmnmhvkauw

pare to publi mhnb.mmmwmthbnnhmnalnbkmm

i diate 7 s, service tinme duration is more, long quene deposit

the money, wihng jbr long time, slwmru not good, especially public sector

banks are not providing multitude S puynmu of bills, payment of
'd. S7y

Tirunelveli dislrid.
refiability, tan,

taking tivo types J banks such
district into consideration.
Tirunelveli district

Keywords: Service ¢
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; Empowerment is Mother Indj,
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Proceadings of the lntem.\non:ﬂ Confe

: opportunitics and Challenges

WWomen Entrepreneurshlp

MilkaVijayan
Assistant Professor
&
Ph.D Rescarch Sc(l;:\lgrl N
= No: 1912126101201 )
Sri <m§:¢.—C\:l;¢ec for Women. T»u'unchth
= ‘Email: milkn\ija}:mSG’g gmail.com

bluthulakshnn(D r).. R
Head and Associate Professor
Department of Commerce _—
Sri Sarada College for Women, Tme veli
Em:il:}sluthuhkdxmLumda@gmml.com

ip i . - importance in India in the wake of economic liberalizarion

Abstrace- Women ;ﬂwpmnrﬂ:’zﬁ,:nst::: ':f,:m ;:,e third of the economic enterprises. There exist ma&;:
o “::Tr: both in social and economic fields in India. They are performing well. i,
B st Wt st in droves in favour of being at home. Not to be a homemaker, but as job-w;
are leaving the workjorce i resence of in the b field as entrepreneurs has change:
ERLrEprEREHES. b ;mrg?;ﬂ go; business “and economic growth of the country. Women-ovwned busince.
s S d;:'m:'”m xre active role in sociery and in the economy, inspiring academics io focus or:
“‘mcr}-’m“ c;z";;::\e::ognm;_ms paper focuses on the problems and challenges faced by women entreprereun
;x’:i-r::’::iriofnz lizex;: and to a.na!_\'s.e policies of Indian government for women entrepreneurs.

Keywords: Entrepreneurs, entrepreneurship development, trainings, etc

Women Entrepreneurs

Women Entrepreneurs may be defined as the woman or group of women who initiate, organize =
co-operate a business enterprise. Government of India has defined women entrepreneurs as an eﬁtﬂ'F
owned and controlled by a woman having a minimum financial interest of 51% of the capital and g
least 51% of employment generated in the enterprise to women. The Indian women are no l_om_:cr lﬁ;
show pieces to be kept at home. They are also enjoying the impact of globalization and making an e
not only on domestic but also on international sphere. Women are doing a wonderful job striking 3 5

between their house and career. Women entrepreneurs are key players inany developing country parnc
in terms of their contribution to economic development.

Characteristics of Woman Entrepreneur

The woman entrepreneur in India has various qualities. A woman or a group of women "n::-i::
whole business of enterprise. She prepares various plans and executes them under her own A VT
control. There may be some persons to help her but ultimate control lies with the womad %,
entreprencur assembles, co-ordinates, organizes and manages the other factors namely land, 1800
It is essential to be a self confident for a woman entrepreneur. She should have faith in hers€
abilities. She should have the confidence to implement the change and overcome any resistance 10 '1'. -
woman entrepreneur should have courage to own the mistakes and correct them. The main function @% <
entrepreneur is to make decision. She takes various decisions regarding the activities of her e i
decides bout ihe ype of busincs 1o b dons an the way oF domm . women SISO T
i ision ma T s = o w 1
enterprise with these ideas and provides added smpe o CPISRCUr is one who incubae® T,

chans®
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ln“,mational Conference On Perspectives of Global Human Resource

Organized by PG & Research Department of Commerce, St. John's College, Palayamkottai-¢ 270¢
. Ay A1-627002

A STUDY ON HUMAN RESOURCE MANAGEMENT 1o mr o
G e . = s N EDU
ISSUES AND CHALLENGES CATION

V. VIJAYA GOMATHI Dr. R. MUTHULAKSHMI

*Scholar, Sri sarada college for women, Tirunelveli-11
== Associate prof & I.n:ad - commcrce., Sri sarada college for women, Tirunelveli-11
Affiliated to M.S.University Abishekkapatti, Tirunelveli 627012, Tamil Nadu, India

Abstract:

Human resource Managgmcm in education is very important and the key to rapid socio-
cconomic development and efficient service delivery. That's why this paper stressed that without an
adequate, skilled and well-motivated workforce operating within a sound human resource
management programme. development is not possible. Every educational systemn at every level
depends heavily on the human resources for execution of its programme. The function of human
resource management in education includes staff i 1ce, staff relati staff devel
procurcment of staff and job performance reward. The challenges of human resource management
include poor working condition. problem of staffing. funding, incessant transfer of teacher among
others. To address the identified challenges. the following recommendations were made. Education
should be made attractive by creating a conducive atmosphere for teachers.

Keywords: Educational System, Human Resource, Educational Goals, Work Force, Staff

Maintenance
Introduction:
H can be seen as the design of formal systems in an organization
1 to lish or izati 1 goals. h

to ensurc cffective and efficient use of |
resource management as the set of organizational activities directed at auracting, developing and
maintaining an effective workforce. Human resource management concerns the procurement or
recruitment, staffing, welfare, maintenance, training and retraining, placement, promotion.

’ motivation relationst P tion or rewards, transfer and discipline of staff. This simple
[ implies that when staff in the education systems are adequately recruited, selected and supervised,
! indi d and adeq ly 1 ded. and provided for, properly developed, appraised and promoted
[ on the job. Hi L in ed ion essentially is concerned with three major
issues
Objectives:

i.To study on Assessing the need for staff
ii.To analyses the Satisfaction and needs for staff

iii. To provide to Maintaining and improving the staff services.
Scope of the study: . o
This particular aspect of HRM deals with working and < at workpl
This includes a wide array of responsibilities and services such as safety services, health services.
¢ : security c | services. It also covers appointment of safety officers,
" - nating workpl h d: upp by top
cleanliness, prop: ilati and ligh =

injury benefits, p | injury
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(Afﬁliated to Manonmaniam Sundaranar University)

<. SELVAKUMARI (Reg. No: 19111261012005)?
Ph.D Full time Research Scholar,

carch Department of Commerce, Sri Sarada College for Women, Tig,

¢ % nelyer
PG und Rew (Affiliated to Manonmaniam Sundaranar University) veli- g
BSTRACT " . ;
A In modern days very important one is food adulteration. Food adulteration i« Very .

problem in the world. Nowadays every product. lhere. is adulle-ration a:?d. they affe
diseases to the people. In human life daily usage items llife Broceries, m?‘!lClnc BIC., one g
commeon practices adopted by unscrupulous traders ?nd mtc!dle s 1S MIXing palm ol gy
edible oils with food oils such as effortlessly available rice bran oil or waste vegery, |
Besides, there have been occurrences of packages of sunflower. soybean andg Erouny|
containing cheap cotton seed oil.
Keywords: Food Adulteration, Groceries, Edible Oil, Vegetable Oil.
INTRODUCTION

Food is one of the basic needs for human’s life. Unadulterated new and health fare
most vital for the fitness of the people but modern day’s food is contaminated in each items
example milk, coffee and Tea powder, chicken. mustard etc., and it will affect some diseases |
heart autack, blood pressure etc., Nowadays most of the children will not ear the heaithy ¢
items so it will affect some disease to the children. In traditional days children will drink
original milk but now the milk is adulterated. In this generation kids are not to eat the hesh
and original product of foods it will be adulterated. Types of food adulteration like fo
medicine, milk etc.
OBJECTIVES OF THE STUDY
> To know the food adulteration in Tirunelveli.
» To reduce the food adulieration.
? Io know \_what are t_he problems people affect in food adulteration.
- © analysis the socio economic profile of the study.
REVIEW OF LITERATURE

Perava (2016) did a laboratory analysis on food. quality, and COﬂ‘ﬂm'nmh.

COMMON contaminants in food. Edible oil, flour. ghee, pulses 31

ground spice; are the most likel eleme be rna
= b 4 r(’od nts o tar, ts f I matio A
motivated adulierati of food, ze or mitci 1 or éCClﬂ‘}ﬂ"‘-‘

Dhanvijay and Ambelkar
201s

about Food Adulteration. Jg was foun

adulterated with water and cereals with

;Ct:nducmd a study on valuation of student’™s 3“""’?"“
m : before the education programme. The milk
<l grits and stones. The aware about aduler@t™
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ABSTRACT

Management play a vital role m the contemporary industrial society. The act of getting the
people collected to get done the desires to achieve a goal. Proper management is a precondition
for an effective organization. A cost-effective organization can acquire into a non-paying
concem in the lack of proper management. It is a method that is commonly used to express and
appliance in operation goals. Traditionally, orgamizational goals are formulated by compliance.
It mainly highpoints the offers to enlarge the organization together quantitatively and
qualitatively. This research paper's data has been collected from the sources: annual reports,
articles, magazines, related books and websites. The present paper is worked out theoretically.

Keywords: Management, Companies, Organizations.
INTRODUCTION

The primary objective of every management i1s planning before execution. The method of
planning indicates the survival of goals and is used as a technique for reaching the objectives.
It suggests that objectives should not be obligatory on assistants but should be absolute together
by a fearful with the management. Management gives prevalent support to employee,
customers, clients and etc and the achievement of such objectives becomes easy and quick. It
is a challenging and satisfying bravura of management. It thinks attention on the completion of
objectives through partaking of all worried persons, ie., through team spirit. It is a result-
oriented viewpoint and offers many returns such as employee creativity, high morale, effective
and purposeful leadership and clear objectives before all worred per-sons. Here, sufficient of
range is provide to subordinates and is certain higher station and participative role.

OBJECTIVES

Management in entirely business and organizational events is the deed of attainment
individuals together to undertake preferred goals and purposes using obtainable resources
efficiently and effectively.

Moral leaders are required to retain thewr organizations on way by confirming that all done is
decently geared toward provided that what customers want.

Good management is required to insert motivation, imagination, self-control, and interest into
regions in whichever don’t occur or they re not certainly required.

Individuals who work for leaders must understand that it is their work to make their managers.

AIMS AND SCOPE
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Measures to contain the COVID-19 pandemic such as a shift to
online learning have a_ﬁ’ected higher education worldwide. This study
explores perceived anxlt?ry and stress and investigates student attitudes
; d online learning. including the interactions among learning skills,
student life. attitudes toward online learning. with anxiety levels, and
perceived stress. Study uses exploratory mixed method design. First,
researchers administered a series of questionnaires with closed-ended
questions about student life. student skills, and levels of anxiety and
perceived stress. Student attitudes toward online learning were explored
through open-ended questions. Second, a focus group discussion was
conducted concerning the first phase findings and issues the university
must address when the COVID-19 lockdown ends. Most students reported
moderate levels of perceived stress and mild psychological and somatic
anxiety. The perceived stress was evidenced by the average positive
correlation with student skills. specifically time management and
procrastination, as well as student life. facing students online learning.
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ABSTRACT N T .
A successlul food safcty intervention must be based on can be considerat; Foal

< sideration of a
reley dices of food trai 3 mprovement in food safety
L“.“\I-:JS&‘ and practices of food trainers in canteens through food safety trainin .
ramme for the intervention for evaluating knowledge
~ations were done to assess clean pr

ant variables. The purpose of is 10 examine the extent of i

g. The training
prog - and practices were developed. On lh:.-
obse . oK NS actices during the handling of raw food and cooking
‘_.q“ipman A Slgl\l_hc:ll\( ‘\\-uhllrgrnup and hcl\\ccn-group improvement was demonstrated l'c;r
the observed behaviour (\I- raw food handling and cquipment sanitation. Provision of food safety
training g“"""dCd by the idea of planned behaviour was associated with considerably impr(\\c;i
food safety knowledge and behaviour amongst food trainers. :
Keywords: Knowledge. Theory of Planned Behaviour. P
INTRODUCTION

Consumers today demand that the food they eat

ractice. Food Safety Intervention

) be safe and free from harmful
contaminants that cause illness. They require growers. shippers. wholesalers. retailers. and

restaurants to take appropriate actions to ensure a safe food supply. Consumers have also
demonstrated that they will hold all these “food suppliers™ indeed. all segments of the food
supply chain accountable for foodborne illnesses. Aside from their potentially devastating public
health effects, these illnesses are costly to the consumer and the food industrv. For the food
industry. the impact may last beyond the resolution of the food illness ou(brca.k.-Onc: consumer
confidence is lost, it may take a long time before consumers return to buying the product. In
addition, to addresses ways to manage these risks through using the Good Food Safety Practices
and purchasing insurance
OBJECTIVES

e To understand consumer perception on street food and safety.

e To study the reason behind buying of street food

e To analyse the safety of street food.

e To understand the growth of street food industry.
REVIEW OF LITERATURE

Anderson ¢f al (2004) concluded that cross-contamination due to badly washed hands.

inappropriate procedures used for the preparation of raw and thermic ally processed tood stufls

95

-~ 5 /. =

M A al AV A
.
PRINCIPAL

B PRINCIPAL

SR] SARADA COLLEGE FOR WOMEN
(Autonomous)

TIRUNELVELL - 627 011



http://www.srisaradacollege.org/
mailto:srisaradatvl@gmail.com

SRI SARADA COLLEGE FOR WOMEN

(An Autonomous Institution)
(Affiliated to ManonmaniamSundaranar University, Tirunelveli)
Institution recognised u/s 2(f) and 12(B) of UGC & Reaccredited with “A” grade by NAAC
(A branch of Sri Ramakrishna Tapovanam, Tirupparaithurai)
Ariyakulam, Thoothukudi NH, Maharaja Nagar Post,
TIRUNELVELI - 627011

Website: http://www.srisaradacollege.org
E-mail : srisaradatvi@gmail.com

- MJMW'M'

- PRINCIPAL
SR] SARADA COLLEGE FOR WOMEN
(Autonomous)
TIRUNELVELL - 627 011



http://www.srisaradacollege.org/
mailto:srisaradatvl@gmail.com

SRI SARADA COLLEGE FOR WOMEN

(An Autonomous Institution)
(Affiliated to ManonmaniamSundaranar University, Tirunelveli)
Institution recognised u/s 2(f) and 12(B) of UGC & Reaccredited with “A” grade by NAAC
(A branch of Sri Ramakrishna Tapovanam, Tirupparaithurai)
Avriyakulam, Thoothukudi NH, Maharaja Nagar Post,
TIRUNELVELI - 627011

Website: http://www.srisaradacollege.org
E-mail : srisaradatvi@gmail.com

fp M @l oV TN

PRINCIPAL

- PRINCIPAL
SR] SARADA COLLEGE FOR WOMEN
(Autonomous)
TIRUNELVELL - 627 011



http://www.srisaradacollege.org/
mailto:srisaradatvl@gmail.com

SRI SARADA COLLEGE FOR WOMEN

(An Autonomous Institution)
(Affiliated to ManonmaniamSundaranar University, Tirunelveli)
Institution recognised u/s 2(f) and 12(B) of UGC & Reaccredited with “A” grade by NAAC
(A branch of Sri Ramakrishna Tapovanam, Tirupparaithurai)
Avriyakulam, Thoothukudi NH, Maharaja Nagar Post,
TIRUNELVELI - 627011

Website: http://www.srisaradacollege.org
E-mail : srisaradatvi@gmail.com

PRINCIPAL

- PRINCIPAL
SR} SARADA COLLEGE FOR WOMEN
(Autonomous)
TIRUNELVELL - 627 011



http://www.srisaradacollege.org/
mailto:srisaradatvl@gmail.com

SRI SARADA COLLEGE FOR WOMEN

(An Autonomous Institution)
(Affiliated to ManonmaniamSundaranar University, Tirunelveli)
Institution recognised u/s 2(f) and 12(B) of UGC & Reaccredited with “A” grade by NAAC
(A branch of Sri Ramakrishna Tapovanam, Tirupparaithurai)
Avriyakulam, Thoothukudi NH, Maharaja Nagar Post,
TIRUNELVELI - 627011

Website: http://www.srisaradacollege.org
E-mail : srisaradatvi@gmail.com

PRINCIPAL

- PRINCIPAL
SR} SARADA COLLEGE FOR WOMEN
(Autonomous)
TIRUNELVELL - 627 011



http://www.srisaradacollege.org/
mailto:srisaradatvl@gmail.com

